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Lanserhof Group acquires Grayshot

European Spa speaks exclusively to Lanserhof’s chief managing officer about its medical resort aspirations and the brand’s UK vision

UK: Grayshott Spa in Surrey has been acquired by
pioneering medical resort operator the Lanserhof
Group, in conjunction with privately-owned property
company London and Regional Properties (L+R).
Purchased for an undisclosed sum, the two family-run
businesses will acquire a 50% stake of the business as
part of the joint venture.

Speaking exclusively to European Spa, Lanserhof’s
chief managing officer Nils Behrens outlines the
group’s plans for the 50-year-old spa operation.
“Lanserhof’s ambition is to open the first medical
resort for Mayr medicine in the UK,” he reveals.

“With this goal in mind, we have analysed the
market and found the ideal property together with our
partner L+R Properties. Grayshott has a long tradition
and a fantastic reputation as a health spa that also
offers medical services.”

The Grayshott property, set on 47 acres with
700 adjoining acres of National Trust land, has 59
guestrooms and 36 treatment rooms as part of an

award-winning spa renowned for its gut restoration
programmes, which were a key factor for Behrens.
“The medical aspect, in particular the regime
for gut health at Grayshott Spa, fits very well with
our philosophy,” he states. “Additionally, it is in an
extraordinary location that provokes a very special,
calming atmosphere and is so close to London.”
Behrens says Grayshott Spa will continue to
operate under its current name. “At the moment we

are undertaking an audit of the market

“The medical aspect, in
particular the regime for
gut health at Grayshott
Spa, fits very well with
our philosophy.”

Nils Behrens Chief managing officer,
Lanserhof Group

www.europeanspamagazine.com

to learn more about existing UK services, identify
their positives and analyse the current status of the
building and hardware,” he explains.

“First we will complete some refurbishments and
improvements, increasing the scope of the medical
services on offer,” he adds. “We will also reduce
the offer for day spa and short spa breaks in order
to avoid disturbances for guests taking longer
programmes. At the same time, we will work on a
comprehensive renovation, however, these plans are
not yet complete.”

The joint acquisition of Grayshott Spa adds to the
Lanserhof Group's existing European portfolio of
operations in Lans, Austria, and Tegernsee, Medicum
and Sylt in Germany. “We are taking our first steps
in the UK market and will offer some Lanserhof
treatments and therapies in the future,” said Behrens.
“As yet, we haven't decided if Grayshott Spa will ever
be a Lanserhof - this will be decided in due course.”
www.lanserhof.com | www.grayshottspa.com
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Wellness Trends & developments

The future of relaxation rooms?

ITALY: The Preidlhof in Naturno, South Tyrol, has unveiled what
it describes as ‘the ultimate relaxation experience in the world’s
first ‘Deep Sea Relaxation Room’. Immersing guests in light,
sound and vibration, the hermetically sealed room, which boasts
12,500 LED lights, has already received a European Health & Spa
Award for Innovation.

Designed by inventor and audiologist Daniel Lathan (right). to
boost the effectiveness of body treatments by promoting deep
relaxation, the room aims to stimulate the areas of creativity and
relaxation as proven by electroencephalogram (EEG) and Heart
Rate Variability (HRV) measurements.

“l wanted to offer guests a unique experience and my
concepts are based on the inversion of preconceived ideas and
previous perceptions of room planning,” says Lathan, who began
working on the project in 2014. “These are room concepts that
don’t provoke memories and lead us back into the past — they
create space for a new reality in which light and sound activate
a previously unknown and therefore non-biased trigger.”

Lathan’s ideas came to life on meeting Klaus Ladurner (left),
owner of The Preidlhof luxury hotel and spa. “Mr Ladurner was
building a dedicated Spa Tower and asked me to design a room
specifically for him,” says Lathan. “It is the only one of its kind
in the world and | am delighted to have such a forward-thinking
partner. We hope to collaborate further to offer Preidlhof guests
even greater opportunities for rest and relaxation.”

www.preidlhof.it/en/preidlhof

Lifestyle begins with Serenity

PORTUGAL: Pine Cliffs Resort in the Algarve is celebrating its 25th
anniversary with a new holistic concept created with its spa, Serenity;
The Art of Wellbeing.

“Having researched current lifestyle trends, we found that today’s
consumers are increasingly seeking a fully holistic wellness experience,”
says director of spa Maria d'Orey (left). “Our mission is to offer guests a
harmonious blend of idyllic settings, top quality products and personalised,
authentic experiences for mind, body and soul.”

The five core Pine Cliffs Lifestyle programmes - Yoga and The
Harmonisation of the Chakras; Fitness Journey; Awakening of Senses;
Digital Detox; and Self-Healing — each incorporate a varied itinerary of
fitness activities, spa treatments and healthy eating.

“Guests benefit from results-driven personalised attention, guidance and
support to truly reap the rewards of programmes long after they return
home,” d’'Orey states. “We wanted to take an immersive approach that
fuses the very essence of health and wellbeing. The Pine Cliffs Lifestyle
concept will banish burn-out and allow participants to regain vitality.”

Serenity also operates at Pine Cliffs’ Portuguese sister property Sheraton
Cascais Resort. www.serenity-spa.com
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What is your OHI?

INTERNATIONAL: Challenging stereotypes
on the concept of fundamental happiness,
Discovering Your Optimum ‘Happiness
Index’ aims to present a new narrative to
engage readers in the fields of psychology,
sociology and social-science disciplines.

With a focus on what actually makes
people happy and why it differs from what
people ‘think’ makes them happy, the
book’s authors, Errol and Marjorie Gibbs,
propose that while a materially-driven
life may bolster ones’ lifestyle, this is not
fundamentally intrinsic to happiness.

The book reveals how identifying their
‘optimum happiness index’ can help people
cope with modern stressors, including
countrywide political and cultural divisions,
career worries, anxiety and the quest for
personal fulfilment. In doing so it asks
thought-provoking questions such as: ‘how
does a greater understanding of happiness
help us achieve lasting happiness?’ and ‘is
happiness really the most important thing?’

www.gibbshappinessindex.com

Wellness Trends & developments

Between the covers

DISCOVERING
YOUR OPTIMUY

"HAPPINESS INDEX” (OH1)

FRROL A. GIBBS
MARJORIE G GIBBS
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New Mind and Body unit
strengthens SHA offering

SPAIN: Continuing to underpin its pioneering credentials, SHA
Wellness Clinic has opened an innovative Mind and Body unit.

“Many guests arrive with burnout, depression, digestive issues,
heart problems, obesity or emotional concerns, so there was a need
to approach these problems in a more direct and complete way,” says
SHA's stress management expert, Conceicdo Espada.

Drawing on more than 25 years’ experience to create the new
offering at the integral health medical spa in Alicante, Espada has
incorporated new holistic therapies including Qi Gong, a ‘meditation in
movement’ that uses breathing and body exercises to release tension
and harmonise energy.

The unit also provides a deep diagnosis of symptoms and factors
relating to stress by way of personal assessments, offering ‘conscious
breathing’ and other tools for managing emotions. Its Energy Balance
Treatment is further designed to free energy blockages on physical,
emotional, mental and spiritual levels through treatment involving
touch and sound.

“There is a holistic focus in all of SHA's health programmes,” says
Espada. “They all include at least one mind and body activity. Now,
with the creation of the Mind and Body unit, we are able to work
more profoundly and with more time for the integration of these
holistic techniques in guests’ everyday life.”

www.shawellnessclinic.com

www.europeanspamagazine.com
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Supplementary benefits

The booming market for vitamins and supplements reflects
increased consumer demand for targeted health solutions.
We highlight four products that fit perfectly for spa retailing...

Just for Tummies: For Women
Developed for the millions of
women suffering with urinary tract
infections, these capsules contain
three billion female-specific strains of
bacteria with a species of lactobacilli
called reuteri that has been shown
to reduce the risk of development of
cystitis or thrush.

“It is imperative that these
systems are replenished with
‘friendly’ species of bacteria,” states
brand founder Linda Booth.
www.justfortummies.co.uk

T

Thalgo: L'Océane
In L'Océane, Thalgo has harnessed the work
of French biologist René Quinton, who first
demonstrated the similarity between blood
plasma and seawater.

Described as a natural regenerating
cure, its ampoules contain a 100% marine
plasma packed with essential micro-nutrients
and rich in ionised minerals to combat
tiredness, stress and dehydration.
www.thalgo.co.uk
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Tom Oliver Nutrition:

The Omega-3 Herring Caviar

Herring caviar oil extracted from
MSC-certified fisheries is combined
with a Friends of the Sea-certified fish
oil in this Omega-3 food supplement
from Tom Oliver Nutrition.

Sustainably harvested in Norwegian
waters, it provides MOPL (marine
omega-3 phospholipids), DHA & EPA
omega 3 phospholipids, and Choline
to support heart function, brain

www.tomolivernutrition.com

Murad: Hydro-Glow Dietary Supplements
Based on Dr Murad'’s Cellular Water Principle,
which connects accelerated ageing caused by
modern life to cellular water loss, the brand’s
Hydro-Glow food supplements are designed to
hydrate skin from within.

By boosting hydration levels with ingredients
including Glucosamine and Taurine, the company
claims that clinical results show 85% of users
reported a more healthy-looking skin.
www.murad.co.uk

Murad.

Intarmal Skincar.

ro-Glow Dietary
upplements

health, eye health and fat metabolism.

Global Wellness Summit puts
DNA under the microscope

Global: As part of the Global Wellness Summit’s
(GWS) exploration of the impact of next-generation
DNA testing on wellness industries, international
delegates at the event will undertake DNA-based
assessments in order to generate real-life participation
in this crucial subject.

“Over the next five years a flood of individual
genetic tests and more sophisticated personal
biomarker and epigenetic tests are going to rewrite
5 . the healthcare and wellness agenda,” says GWS CEO
Ali Mostashari and chairman Susie Ellis. “This year’s summit will see
experts in this arena help delegates explore the latest scientific research
to predict what's coming next and how it will affect the wellness industry.

“In addition, many delegates will take personal DNA wellness
assessments prior to the Summit to encourage interactive discussion and
debate about these breakthrough tests.”

Presenting a keynote entitled ‘DNA Testing: Understanding Results and
Explaining Opportunities’, Ali Mostashari, PhD, CEO of LifeNome Inc, tells
European Spa: “Our era is one of personalisation and our mission is to
empower science-driven wellness. Spa operators can no longer afford to
provide generic services, no matter how upscale their offerings may be.

“From healthy nutrition to individualised skin and haircare products,
the scientific advances in personalised genomics have opened up a
world of possibilities for spa operators to personalise the services they
can offer.” GWS 2017 is set to explore this topic further in a number of
presentations as well as an expert panel discussion entitled ‘Are DNA &
Biomarkers Tests Ready for Primetime?’

The Global Wellness Summit 2017 take place from October 9-11 at
The Breakers, Palm Beach, Florida, US.

www.globalwellnesssummit.com | www.lifenome.com

Return to Wellness at Gaigsborqg
aims to introduce guests to a wide range

spa activities and experiences —
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Gainsborough Bath Spa looks to inspire
a ‘Return to Wellness’ for UK Spa Week __ - lIbeing expert

UK: As part of its celebrations for National Spa Week in conjunction with Thermae Bath Spa
and product partner Aromatherapy Associates, The Gainsborough Bath Spa has created a day
of activities, entitled ‘Return to Wellness’, aimed at engaging potential and existing spa guests.

“It is a great opportunity for people to reconnect with their sense of wellbeing so we have
designed this to be accessible to all,” says spa manager Kabir Aliri (pictured below).

The event includes a yoga session, a mindfulness masterclass, a nutritional talk, life coaching
with Aromatherapy Associates Wellbeing Experts Jonathan Ward and Yvonne Wake, a healthy
fine-dining lunch and time in The Gainsborough’s thermal Spa Village.

“Return to Wellness presents something that no other hotel spa in the UK is offering this
National Spa Week," states Aliri. “A day-long celebration of wellness that represents incredible
value at £35 for all classes, lunch, a gift bag and spa access.”

Headed by the UK Spa Association,
National Spa week takes place from
October 30 to November 5.

www.thegainsboroughbathspa.co.uk
www.spaweek.co.uk

Think Tank trends will inform
your guest’s brain and body

Having announced its Think Tank’s wellness
forecasts, Anna Bjurstam, active chairperson
for global spa consultancy Raison d'Etre,
expands on three significant trends that she
believes spa operators should be aware of
over the next 12 months.

Microbiome — The stomach as a second brain
| The microbiome is our body’s own
- eco-system of bacteria and for every cell in
Anna Bjurstam our bodies there are 10 microbial cells vital for
health. Often referred to as ‘gut bacteria’, it is now understood
that if we cultivate a healthy microbiome then our brain and body
will be healthy — just as if we culture healthy skin bacteria, we
have less body odour and better-looking skin.

Society has been focused on removing bacteria for quite
some time, but the expansion of brands such as Mother Dirt,
which advocates applying good bacteria after showering, is just
one example of how companies are starting to understand the
importance of healthy bacteria.

Nutritarianism — Personalised nutrition
The term nutritarian was coined by Dr. Joel Fuhrman to describe
an eating style that focuses on maximising the individual's
micronutrient intake (vitamins, minerals, antioxidants,
phytochemicals). This personalised approach to diet is one spas
must heed in order to grow with the conscientious consumer.
From ailments such as psoriasis and hyperhidrosis, to sleep
deprivation and mental health issues, there is scope for spas to
create retreats and packages that apply medical specificity to
help support those wanting to improve their quality of life.

Nootropics — Engaging cognitive power

Interest in brain supplements has increased steadily over the past
few years, especially among the adult market aged 55+ looking
to ensure that they stay mentally sharp. Indeed, quality of life has
been at the centre of so many spa creations and this is growing
in popularity year-on-year. Spas that can implement ‘brain
workouts’ and spaces to stimulate the mind, in addition to health
club facilities, will be nurturing a wellness trend that is expected
to spread across all demographics.

www.raisondetrespas.com
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